Showcased Lr,.r 'he state tounsm depanment Karnataka's new Iuxury train, the Golden Chariot, is dra'ux-irrg the attention c:f overseas
visitors. The luxury train promises to give a complete experence of the culture, history and hertage of the state. In a conversation with
T3, Vinay Luthra, MD, Karmataka State Tourism Development Corporation, talks about recent initiatives to promote this prized product.

hat has been the response to the launch of the Golden Chariot from

tourises?

Corsidering i is the first year of operations, the response hay been exaremely
good. W ane mxpecting the momentum 1o speed up in the next year. Bosh the interrational
and domestic tourists are happy with the service and facilities on the train. They are akso
quite taken in the by the amazing destirations we have plinned in the igrerary.

Heow many tourists have taken the train so far! Are they mostly foreigners, or
do you also get a lot of MRS, especially
fromy the Gulf!

The sverage cccupancy of the train has besn 35
percent and most of them are foreigners. There
bhas also been a pood number of MRL from the
UK and USA who have travelled on the train,
though nobody yet has arrived from che Gull,
In this age of mass air travel, do you see

travel by luxury
trains as a niche
segment!

Today's traweller id an
ewalved traveler who

is looking far
Expereendgs that are

uriique and  satksfying
to him rather than
make 3 sravement of
b thiere dare-that.
Luxury has w0 bao
guperienced and 'I'I]-'ing
b various destinaticans
it more of a

comvenlence factor
rather than an
experience. Luoury
trains are o0 an

increase the warkd
ereer 3l thie Rineraries thae are chared oug ane
unbike the mnormal tourlst inerary. They
showcase exclusive properties and take you
through the interiors of wariowt destinations. It
exters to a niche segment in the overcravwded
erivel market.
Do you plan on premaoting the Golden
Chariot in the Gulf market, where there
are no rail lines?
Yes, we do plan vo promote The Golden
Charigs” very intengively in the Gulf market as
there bl:ing ng rail lings 5 an added pd'vtnl;.ﬁn
for us, What we have to offer is 3 unique
experience of 3 luxury train eravel wich an
itimerary of beautiful landscapes. culture and
worid hwit:;c sites in Karnataka Theie
destinations are very exclusive and dferent to
any ather trivel experiente.
Will you alzo be targeting Gulf-based
Arabi and western expatriates living in
that region?
Wvie will b wargeting the Gulf based Araks a5 wel
a5 the western expatriates who are kooking out
fow such unique kooury experences, The proodmicy
of Iredin Prakees it mone SEractive oo them,
What hawve been your recent initiatives to
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Constantly ecking ways to ensure the T
continued swcoess of che vrain, KSTDC has
been in the forefront to idl-nleil']r chanmel
partners vo market the heoury train effectivedy
It has signed an agreement with The Leela
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Growp of Hotels to faclate and market The Golden Charict in India and abroad. This
sgreement sl provides for co-marketing the train and offering tour packages. The Golden
Charkot has not just put Karnataka tourizm on the imternational mag, it hat become one
of the mest prestigious products of the counery, These marketing initiatives are essentil
if wie with 1o make The Galden Chariot one of the most coveted train journeys in the
world, We will be marketing it aggressively across the globe through roxd shows and at
trade fairs like ITB - Barlin, = AAARIS MUKADAM

A PERFECT TIME FOR COCKTAILS:
BETWEEN 1336 AND 1646 AD.
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