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T eeing off: Chariot on tourism drive

MADHUMITHA B.
DC | BENGALURU

June 11: It’s a two in one
concept — marrying the
rich man’s sport with the
rich man’s train. The Gold-
en Chariot Golf Tournament
being held on Saturday is
giving the luxury train pub-
licity while also proclaim-
ing how popular the sport of
the affluent is on Kar-
nataka’s many golf courses.

The Tourism Develop-

ment Corporation
" (KSTDC), which is organis-
ing the tournament had only
recently slashed the fare of
the Golden Chariot train for
a few months in the year to
make it more attractive to
tourists.

Even so a seven day trip on
the luxury train can cost an
individual passenger bet-
ween Rs 60,000 and Rs 1
lakh.

By its joint promotion of

 the sport and the train the

“While this can be done for a particular
season to attract domestic travellers,
the fares cannot be cut altogether. The
cost of operation is very high. Of the

Rs 45 lakh that we have to bear as
overhead costs per run of the seven-day
tour, Rs 25 lakh is given to the Railways

every time.”

KSTDC is trying to sell
Karnataka’s image as a golf
destination to  foreign
tourists who constitute 85 to

90 per cent of the Golden
Chariot’s passengers. Fortu-
nately for it luxury travel

has not been affected by the

economic slowdown.
The department says it has
slashed fares on the Golden

Chariot only to tide over the -,

usual lean period from
May to August.

KSTDC managing direc-
tor Vinay Luthra has
explained in the past that the
fares cannot be .slashed all
the year round for economic
reasons.

“While this can be done
for a particular season to
attract domestic travellers,

the fares cannot be cut alto-
gether The cost of opera-
tion is very high. Of the Rs
45 lakh that we have to bear
as overhead costs per run of
the seven-day tour, Rs 25
lakh is given to the Rail-
ways every time. And this
has no bearing on the num-
ber of travellers we have. So
we need to have a certain
fare to maintain the luxury
concept,” Mr Luthra said,
speaking to this newspaper
recently.



